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Star Ranch Angus® Brand Team Unveils New Brand
Design

Star Ranch Angus beef shoppers weighed in on brand refresh, its first in more than a decade

DAKOTA DUNES, S.D. (March 1, 2021) — The team behind Star Ranch Angus® beef, a brand of Tyson
Fresh Meats, the beef and pork subsidiary of Tyson Foods, recently unveiled an exciting new brand look,
its first in 12 years.

To help inform the new design, Tyson Fresh Meats fielded a survey with Star Ranch Angus beef’s core
shoppers to select a logo and tagline that resonated with them and reflected the brand’s values. The
new logo offers an updated, eye-catching look and feel, while remaining true to Star Ranch Angus beef’s
core attributes: consistently juicy, flavorful, All-American Angus beef. The rebrand also features
redesigned ground beef packaging, which elevates the product and adds clear callouts on the lean/fat
ratio and grams of protein per serving.

“When we began the process of redesigning the Star Ranch Angus logo and packaging, we knew we
needed an eye-catching design that held true to our Americana roots,” says Kent Harrison, vice
president of marketing and premium programs at Tyson Fresh Meats. “Extensive research and consumer
testing informed our design decisions and we are proud to reintroduce the products into stores.”

Carrying branded programs such as Star Ranch Angus beef has benefits for both retailers and
consumers. Shoppers still associate branded programs with better quality, better value and more
consistency, according to recent research from Tyson Fresh Meats. This is especially true with branded
Angus programs: Angus beef is nearly universally recognized and is one of the most well-known options
associated with high-quality beef, according to internal research conducted late last year by Tyson Fresh
Meats. Star Ranch Angus beef will still be sourced from 100% American beef and will remain a USDA
Choice program.

“Branded programs such as Star Ranch Angus can lead to increased sales at the meat case,” says
Harrison. “The Star Ranch Angus brand offers consumers a memorable, dependable Angus beef choice
that is consistently flavorful and a practical choice for value and quality.”

To learn more about Star Ranch Angus beef or find a local retailer, visit https://starranchangus.com.

About Tyson Foods

Tyson Foods, Inc., (NYSE: TSN) is one of the world’s largest food companies and a recognized leader in
protein. Founded in 1935 by John W. Tyson and grown under three generations of family leadership, the
company has a broad portfolio of products and brands like Tyson®, Jimmy Dean®, Hillshire Farm®, Ball
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Park®, Wright®, Aidells®, ibp®, and State Fair®. Tyson Foods innovates continually to make protein more
sustainable, tailor food for everywhere it’s available and raise the world’s expectations for how much
good food can do. Headquartered in Springdale, Arkansas, United States, the company has 139,000
team members. Through its Core Values, Tyson Foods strives to operate with integrity, create value for
its shareholders, customers, communities and team members and serve as a steward of the animals,
land and environment entrusted to it. Visit www.TysonFoods.com.
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